Contextual/Keyword Advertising

PharmaManufacturing.com’s Contextual/Keyword Program allows you to target your Web site advertising to our
visitors looking for solutions related to your business. Our Web site visitors find and access specific content through
internal site search or search engines, i.e. Google, Yahoo or MSN, based on using keywords or phrases. With our
Keyword Program, these visitors will be served your ad messaging when they search using your sponsored key word(s)
or whenever they open your keyword-related article, product or white paper on PharmaManufacturing.com.

These visitors are searching for specific solutions and are likely to be in a purchasing cycle for your product and service.
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The Future of Barrier Packaging

The need for increased barrier properties and a “right first time” approach to packaging is
driving new technologies and an open, scientific approach to design and...

Bosch Packaging Technology
Bosch Sigpack Systems, a Bosch Packaging Technology company, on Dec. 14 received the
prestigious Packaging Award WorldStar 2007 from the World Packaging Organization. ..

Desperately Seeking Safety: Making Sense of Sterile Package Defects
Medical device/drug ing: An Institute of ging i task force has
launched an effort to determine what packaging defect sizes are dangerous for...
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The Future of Barrier Packaging
By Peter Schmitt, Founder and Managing Associate, Montesino Associates, LLC

PharmaManufacturing.com

The need for increased barrier properties and a “right first time* approach te packaging is driving new
technologies and an open, scientific approach to design and implementation.
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Aqueous Film Coating: Get It Right the First Time
SPL, Electronic Labeling and "Right First Time"
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More Articles ...

As most of us are aware from literature and personal experience, active leadership is a critical factor for
the success of any significant and sustainable change management effort. However, as often as we cite
this fact and as basic as it may seem, lack of organized, active management support continues to show
up as a major obstacle to organizational improvement efforts. For example, in the latest
Pharmaceutical Manufacturing Operational Excellence survey, 68% of the respondents indicated that
top and middle management were “the biggest hindrances to improving organizational efficiencies and
quality” in their organizations. As one respondent from a top pharmaceutical company noted, "We are
trying to implement Lean Six Sigma but we only seem to ‘get started’ and never fully integrate the
methodologies. For example, we do 55 but we don't follow through to make sure we are keeping up.”
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©On Pharma Blog

Get the latest analysis and commentary on manufacturing and the drug industry at our editors' blog. On
Pharma looks at the drug industry with a special focus on manufacturing, which is coming into its own as
a strategically important area.

What often happens is that organizations learn about and try to practi
elimination of the seven wastes originally identified by Taichi Ohno as [
Transporting, Motion, Overprocessing, and Inventory. These wastes at
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